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*These are just 10 of the thousands of experts who've taken our media engagement workshops.
Each of the women pictured has published commentary in influential media sharing their deeply informed diverse perspectives on critical issues.
From left to right: Erin Tolley, Pamela Uppal, Jamie Liew, Anjum Sultana, Sumaya Sherif, Reyhana Patel, Susan Franceschet, Carolina Maass, Elaine Craig, Nadia Naffi



Message from the Chair

By every measure, Informed Opinions had a banner year. We
translated the Gender Gap Tracker to measure French language
news reporting in Canada; we increased our earned revenues
from training and keynotes by 62% over last year; and we made
major waves on the advocacy front.

With strong support from WAGE Canada, we walked our own
talk and amplified the insights of dozens of expert women to
generate significant media, public and political attention to
both our #ToxicHush campaign against online hate, and the
need for a #BalanceofPower among elected representatives.

At the same time, we continued to recruit new voices to our
database of experts and sign up additional journalist
subscribers eager to access the informed opinions of women
and gender diverse people from across fields and sectors.

Along with my colleagues on the Board of Directors, | salute
the strategic and impactful work undertaken this year by the I
staff, and the groundwork laid for our collective futures. Evelyne Guindon
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Message from the Catalyst/CEO

| feel more urgency than ever about the importance of
amplifying women’s voices. Incremental progress is not
remotely up to the task of dealing with the challenges of our
times -- from global pandemics and climate disruption to the
ongoing scourge of gender-based violence.

We need systems-level change. And the informed opinions of
those who have been chronically left out are uniquely
equipped to help identify new solutions.

Decades of reseach reveals that more influence from the 50
percent of the population who continue to have much less will
result in greater collaboration and policies that prioritize the
needs of women and children. And that seeds improvements
in quality of life both economically and socially.

This is the context for why Informed Opinions has expanded
our advocacy efforts. We’re still working on a tactical level to
train and amplify under-represented voices, but we’re also
leveraging our resources for systemic change.




We’re shining a light on the devastating impact

of online hate

Online hate poses an existential threat to democracy.

The silencing of those with the least power profoundly erodes trust and further marginalizes
women and other equity-deserving communities.

Last year, we developed our Toxic Hush Action Kit with input from experts from
historically-excluded communities, to support individuals who are experiencing online attacks.

But addressing this problem cannot lie with the women being targeted.

In early June and August, we disseminated a survey to collect critical evidence to pressure
governments and social media platforms to make the changes necessary so every woman can
speak free from online hate.

Insights gained from our research:

- Twitter (now X) and Facebook: Most prevalent platforms for toxic behavior, including
beyond insults and racial slurs (rape jokes, slut shaming, physical and sexual violence
threats).

« 25% engaged in self-censorship online.

« 22% temporarily stayed offline to avoid abuse.

« Other effects reported: Safety concerns, work concentration issues, sleep difficulties,
seeking mental health support.



We engaged the media to drive change

Featured in

major
. . . ] 11 ne\jvs outlets
National campaign documenting online achieving
hate against women, pushing for change 43 MILLION

Insults, slurs, physical and sexual threats pushing women out of online, public spaces

audience impressions

Online attacks against women on the
rise but a new campaign offers hope
in silencing the haters

Graydon: Online hate that targets
women is a threat to democracy
itself Interviews



A Peoples’ Tribunal:

We illuminated legal remedies

FREE FROM ONLINE HATE We convened an online forum to give voice to the women and gender diverse
people who experience the most hate. Every Woman’s Right to Speak - A
Peoples’ Tribunal was designed to not only give women in all their diversity a
““day in court” to illuminate the nature and impact of their experiences, but also
encourage politicians to take stronger action to hold the platforms accountable.

After opening remarks by Women and Gender Equality Canada Minister, Marci
len, the Tribunal featured compelling testimonials from journalists and
advocates, including Brandi Morin, Amira Elghawaby, Birgit Umaigba, Lori
Campbell and Rohini Arora. It also benefited from thoughtful legal analysis by
Rosel Kim of the Legal Education and Action Fund, and “citizen judges’ Senator
Kim Pate, Dean of Law at Toronto Metropolitan University

Donna Young and human rights advocate, Waneek
Sunshine Horn-Miller.

The event was streamed live, then
available online, and turned into a
written report that was sent to

all parliamentarians. It remains
available on our website.

There is no constitutional
right to threaten to rape or

killa woman because you
disagree with her politics.

Senator Kim Pate




We’re seeking systemic change for women in politics

Our Gender Gap Tracker continues to show that
Canada’s most influential news media are
quoting men about 70% of the time.

This means that until women hold a balance of
power in politics, we’re not going to be able to
bridge the gender gap in public discourse.

That’s why this year we launched a major
initiative aimed at mobilizing Canadians around
the need to ensure our governments at every
level live up to their democratic intentions and
genuinely represent the diversity of the citizens
they serve.

BALANCE
FPOWER



We polled Canadians to gauge their views

on who holds the BALANCE
%*POWER

We partnered with Abacus Data to survey a
representative sample of Canadians in August 2022.

Canadians say
Two thirds of those polled were concerned, disappointed,

surprised or angry to learn that, far from being a leader on gender parity in pO“tiCS is gOOd for...
this issue, Canada lags five dozen other countries when it

comes to women’s representation in politics.

The vast majority understand gender balance in decision- 867% ...OUr communities
making benefits citizens, communities and the economy. 85%

...ensuring elected officials

And most also recognized that political parties and best represent constituents
governments bear most responsibility for addressing the

gender gap. 84% ...OUr economy



We publicized the data to demonstrate public support

This is a point we make with our university, research and non-
profit partners all the time, and so after gathering the data
documenting Canadians’ attitudes about the need for better

representation, we worked hard to make sure it would get shared. 6 8 NEWS STORIES
Poll shows Canada ranks #60 in the

world for gender parity in politics; +40 MILLION
majority of Canadians aren’t

pleased. AUDIENCE IMPRESSIONS

Campaign aims to shine spotlight on problem of Canada's gender parity in politics

Canadians want parties and governments to act
on gender parity in politics

Representation is a prerequisite for democracy, Canadian women deserve as many seats at the table as men to exercise a balance of power,

Balance of power campaign  Column: Consider the women when

to achieve 9?_';?’9" equity in  yoting in October's civic elections
politics



We researched the paths to parity
other countries have taken

Cliguez sur la Meche ci-dessus pour le frangaiz
¥ CANADA'S PATH TO PARIT Y

Aiming to make it easier for political parties and governments g e
to do the right thing, we researched the paths to parity taken
by other countries, which we highlight in the presentations
we’ve been sharing with audiences across the country.
We’ve packaged a more detailed summary of this research, Click here to view
identifying nations that have taken the different paths and
how well they’re doing. We’ve provided it to the
parliamentarians with whom we’ve met.

-—



https://www.balanceofpower.ca/paths-to-parity
https://www.balanceofpower.ca/paths-to-parity

We amplified compelling thought leadership

Telling women to ‘lean in’ won’'t get
more of them in politics — the
parties have left women behind

The average academic journal article is read by

seven people. But op-eds can reach hundreds
of thousands of people through widely 19 op-eds
disseminated mainstream media that’s further

amplified on social platforms. And research published 8X
has documented the power of written & reprinted 5
commentary to help set agendas and shift

By Jennifer M. Piscopo Contributor

More immigrants running for
_ political office means paving the way
- 29 different for active citizenship
publications BY SEHER SHAFIQ
reaching millions

of Canadians

public opinion.

For our Balance of Power campaign, we ‘Role model effect’ can transform how

women and girls think of political
leadership

SUSAN FRANCESCHET

supported a dozen women with informed
opinions about women in politics to share their
insights in publications capable of informing

and influencing both political decision makers More women in politics would help safeguard
and the broader public. access to abortion

By Katie Davey Contributor



We continue to support thousands of experts
in sharing their insights

Every academic expert should attend a workshop with 8 o 9
Informed Opinions. When a news story that related
directly to my expertise broke, | felt equipped to
respond. | was able to share my research in a timely and
impactful commentary. | cannot thank or recommend
Informed Opinions enough.

Participants

Meagan Cloutier, University of Calgary 1 9 4 5 8

Media Interviews

1 Op-eds
7 Published




We’re training researchers and advocates

how to influence policy

We’ve heard from our experts on the vital importance of leveraging their
research to influence policy and the need for that training. In response, we
recruited Dr. Amanda Parriag, a seasoned policy consultant and researcher, to
develop the Translate your Research and Advocacy into Policy Impact workshop,
which we began offering in January 2023.

The workshop equips participants with knowledge and insights into the
multifaceted dynamics of policy-making. Attendees gain invaluable skills, ranging
from effectively engaging decision-makers to articulating clear policy objectives
and requests.

The training's impact is evidenced by its resounding success. It quickly became
our most popular workshop, and the demand means registration often reach full
capacity within a few days.

Academics often
don’t know where to begin
to translate their research
into policy impact.
This workshop provides tangible
and accessible ideas to get started.

Workshop participant




We’re inspiring audiences

As organizations began convening in-person events in the Spring of 2022,
Informed Opinions’ Catalyst, Shari Graydon, was invited to address
delegates at a number of gatherings. These included well-received keynote
speeches to educators and women leaders across sectors in Halifax,
Toronto, Calgary, Edmonton, Banff, Lethbridge and Vancouver.

“Shari is a dynamic, thoughtful and insightful speaker.

At two Women Symposiums, the audience was fully engaged
and hungry for more. Through her talks, Shari is
empowering women to become leaders.”

Heidi Yetman
President of the Canadian Teachers' Federation




IDEAS REMAKING THE WORLD

Presented by Fed

After Shari's "ldeas Remaking the World" presentation to the
International Women's Forum conference in 2019 received a
standing ovation, she was invited back for a follow-up on-stage
conversation at IWF's Las Vegas conference in November.




We’re building organizational capacity

Although Informed Opinions began with a sole focus on training women
and gender diverse people to translate their expertise into persuasive,

publishable op eds, we have significantly expanded the content we deliver As an organization repr'esentin'g public-sector
in response to needs identified by our partners. registered nurses working during a very
challenging political environment, the need
This year, we delivered workshops across all sectors, to researchers and non for the Ontario Nurses’ Association to
profit leaders, corporations and unions on a variety of topics: communicate effectively has never been
greater.
Informed Opinion’s media training was a
ENGAGE WITH MEDIA timely and incredibly valuable reminder of
Develop your Media Interview Skills how to steer clear of complex medical jargon
Insider Strategies to Become a Go-to Media Source 2N GBI W2 €T GPETIANE (D (N0RE wind el

on us most — our patients — in a simple and

Write Compelling Commentary comprehensible way

INCREASE YOUR IMPACT It has been profoundly helpful.

Translate your Research and Advocacy into Policy Impact
Communicate more Strategically

Increase your Ability to Persuade

Storytelling to Increase your Impact

Masterclass in Public Speaking

Sheree Bond,
Media Relations Officer,
Ontario Nurses’ Association
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JACKY HABIB

A freelance journalist who
has also taught at Toronto
Metropolitan, Jacky
delivers media
engagement workshops,
including one she
developed on "Positioning
Yourself as a Go-To
Source for Journalists."

OUR FACILITATORS

AMANDA PARRIAG

A respected policy and
research consultant, and a
long-serving former chair
of Informed Opinions'
board or directors,
Amanda co-developed
and delivers "Translate
Your Research into Policy
Impact."

LAURA SHINE

A former RDC journalist
and designated a Public
Scholar by Concordia
University, Laura has been
leading FemmesExpertes
and delivering media
engagement and
presentation skills
workshops since 2017.

SHARI GRAYDON

Informed Opinions'
Catalyst and CEO, Shari
continues to develop and
deliver strateqgic
communications
workshops of all kinds,
including those focusing
on effective storytelling
and persuasion skills.




We had a banner year for earned revenues

In addition to an unprecedented
volume of advocacy work, our
social enterprise revenues
continued to rise this year.

This was partly due to the
availability of three highly-rated
associate facilitators offering an
expanded array of workshops.

We also received an unusually large
number of keynote requests, from
Halifax to Vancouver, with a
particular concentration of interest
from the education sector.
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We’re continuing to amplify under-represented voices

Our database of women and gender diverse sources now
features 2,448 experts across disciplines, sectors and

geographies. Our journalist subscribers also increased: weekly

emails promoting sources on current issues are now sent to
1,866 reporters, producers and editors across the country.
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== Experts in Database .. Media Inquiries == Journalist Subscribers

2016 - 2017 2017 - 2018 2018 -2019 2019-2020 2020-2021

2021- 2022 2022 - 2023

Although the grey line shows the number of media
inquiries declining slightly this year, we know from our
monitoring efforts that interviews with experts in the
database continues to rise. This is because once they’ve
connected with an expert for one story, journalists can
follow up directly for future interview requests.

60

40

20

2020 - 2021 2021 - 2022 2022 - 2023

Total number of journalist outreach emails sent each year



les médias d'ici 2025

i R isrow measuring (@

de Parité Francophone media
Propulsé par

. . i1
2 mesexpertes.C

Ratio d’hommes et de femmes cité.es Since 2018, our innovative FHEF
Gender Gap Tracker has been
monitoring how often Canada’s

most influential English language media

are quoting men versus women. Adapting the

innovation to similarly measure French media was a challenge,
but in February, with support from the federal department of
Women and Gender Equality, we launched Radar de Parité.

B Femmes I Hommes

La Presse
Le Devoir

Le Journal de Montréal

Senator Julie Miville-Dechene and Femmes Expertes’ lead,
Laura Shine hosted an expert panel to talk about the critical
importance of featuring women’s insights in public discourse.
The event generated new collaborations with media,
strengthened Femmes Expertes’ network and generated

200 300 400 500 600 700 800 900 additional visibility through earned media exposure.

Radio-Canada

TVA Nouvelles

1

o
o



BOARD OF DIRECTORS

Evelyne Guindon Jennifgr Ditchburn Mona Ghiami Jennifer Laidl?w
Board Chair President, CEO Governance Chair & Country Head, 30% Club
Leadership Search Policy Options Interim Treasurer and EDI
Senior Strategist

Samantha Mandigora Emilie Nicolas Karyn Pugliese Scott White .
Human Concern EqUIty and Human Righ.ts Editor-in-Chief Cth& Edltor'ln'c.hlef,
International Consultant and Columnist The National Observer The Conversation

Canada

Samira Levesque
Special Assistant,
House of Commons

!
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Julie Miville-Dechéne
Senator, former CBC
ombudsperson



Sally Armstrong,
0.C.

Nancy Ruth,
0.C.

HONORARY PATRONS

The Right Denise Donlon, The Right Honourable
Honourable Kim o.C. Michaélle Jean, C.C,,
Campbell P.C,; C.C,; C.M.M., C.0.M., C.D.
0.B.C.; Q.C.

»

Constance L. Vianne Timmons,
0.C.

Bonnie Sherr-
Klein, O.C. Sugiyama, O.C.



OUR STAFF

Core Team

Shari Graydon Samantha Luchuk Mabel Weng
CEO & Catalyst Manager, Communications
Administration & DEI Officer
Contributors

Laura Shine Katia Gaid Sandra Pedersen
Director of Femmes Expertes Femmes Expertes Fundraising
and Facilitator Media Engagement Consultant

Co-ordinator

ADVISORS

Barbara Grantham Naila Keleta - Mae

President & CEO Associate Professor
Care Canada University of Waterloo

Ann Rosenfield Heather Scoffield John Simpson
Principal Ottawa bureau chief, Innovation, Science &
Charitably Speaking Columnist, Toronto Star Economic Development Canada

Isabelle Perreault David Mitchell

Founder & President Strategy
Differly Consultant



OUR FUNDERS

Informed Opinions' work benefits from the generosity of
many donors, large and small, who share our commitment
to amplifying the voices of women and gender diverse people.

This year we are especially grateful to:

I* Women and Gender Femmes et Egalité

Equality Canada des genres Canada
Charitable
J 'Leacross Foundation
fondation/foundation

Nancy’s Very Own Foundation



Allison Jeffrey
Amy McKee
Anita Webster
Ann Armstrong
Ann McCaig
Anna Lomanowska
Betty Stein
Caralyn Renchko
Catherine Connelly

Catherine Morris Scambler
Chanel Mills
Charitable Impact Foundation
Charlene Senn
Cheryl Greenhill
Chris Simard
Christine Leclerc
Codie Chisholm
Craig Barlow
Deanna Holt
Denise Amyot
Denise Brunsdon
Desiree de Jesus
Diana Rivington

Diana Welty

Ellen Judd
Emilie Nicolas
Erica Johnson
Erin M Tolley

Erin Steuter
Evelyne Guindon
Jula Hughes
Frances Russell
Gita Keshava
Haideh Moghissi
Helene Cote
Hilary Young
Kristina Bradley
Jane McArthur
Janet Riehm
Jenifer Bartman
Jenn O'Dell
Jennifer Ditchburn
Jenny Mitchell
Jerilynn Prior
Joanne Wood
Joanne Wright
Julie Sugarman

Kaila Mintz

OUR DONORS

Karen Somerville
Kathryn Babcock
Kathy English Serles
Kyle Ahluwalia
Laleh Behjat
Leigh Bryant

Linda Lord
Lisa Kramer

Lori Campbell
Louise Griep
Lyndsay Green
Malini Menon
Marg Traboulsi
Marlie Oden
Martha McGloin
Mona Ghiami
Myra Tawfik
Nancy Oakley
Pari Johnston
Pauline Barmby
Penelope Simons
Philip Dufour
Rebecca Tyson
Roselin Dixon

Samantha Mandigora
Sandra Pedersen
Sara Harris
Scott White
Sharon McNaughton
Sherlyn Assam
Silvia Barker
Stasia Schmidt
Suhayya Abu-Hakima
Susannah Dalfen
Suzanne Kresta
Tania Tomaszewska
Toronto Foundation
Teresa Grice
Tracey Bissett
Wendy Feldman

OUR AMPLIFIERS

who have committed to
gifts of $1,000+ per year

Bibigi Haile
David Mitchell
Erica Shuttleworth
Jennifer Laidlaw
Kathryn Babcock
Margaret Newell
Nancy McCain
Shari Graydon
Sharon Avery
Tina Sarellas

\

...and YOU?



Financial Overview

Grants

e REVENUE

Earned Revenue

$216,343 $
1,103,448
Donations
Sponsorships $182,576
$3,936
. Other
Book Sales & Royalties
Y $18,458

$505

Salaries & Professional fees

EX P E N S E S Marketing & Promotion $505,745
$193, 526
$ 9 82, 14 5 Office & Meetings :;I:;l;‘;ising

$16,283
Accounting, Legal, and Insurance
$8,083

CLICK HERE TO VIEW FULL REPORT



https://drive.google.com/file/d/1bfnOop5XJLKw-DsLO5nhn88FqUNBGOFl/view?usp=sharing

THANK YOU

to our donors, board,
team and communities
for your continuous
support.




As aregistered charity, we benefit enormously
from the generosity of our donors.

DONATE NOW

Want to discover how we can collaborate?

Learn more about the training we deliver

Access our free media engagement and communication resources

Search our database of expert sources

Become a listed expert yourself

19 Fairpark Drive
Ottawa, ON K2G 6X1
613-314-9978
info @ informedopinions.org


http://informedopinions.org/
https://informedopinions.org/amplify-women/workshops/
https://informedopinions.org/amplify-women/workshops/
https://informedopinions.org/learning-hub/
https://informedopinions.org/learning-hub/
https://informedopinions.org/find-experts/
https://informedopinions.org/find-experts/
https://informedopinions.org/amplify-women/becomenominate-an-expert/
https://informedopinions.org/amplify-women/becomenominate-an-expert/
https://informedopinions.org/donate/

